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15 Years Together for a Win-Win Future
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China (Beijing) International RV & Camping Exhibition has always been led by the market, taken the
responsibilities for services, and set the ultimate goal of pushing industry development and communicating

RV & camping culture. 15 Exhibitions have been successfully held with a total area of over 900 thousand
square meters and 800 thousand visitors. It has been regarded as the indicator of this industry.
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The 15" China (Beijing) International RV & Camping Exhibition coincides with the 15th anniversary of 21 RV.
On this “double 15" milestone event, the Organizer continued to deepen ecological chain of RV camping
industry, and build a one-stop platform which integrates procurement, negotiation & cooperation and techni-
cal exchange for exhibitors and end-users.
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Long Term Support from Authoritative Organlzations to Build Marketing-leading Exhibition
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China Association of Automotive Manufacturers Recreational Vehicle Industry Committee
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BEHR
RV World
AL Organizer
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Beijing RV & Camping Exhibition Co., Ltd.
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Self-driving , Camping and RV Branch of China Tourism Automobile and Cruise Association
s TEREERFEIRESREZTESS
Automobile and Camping Branch, Federation of Automobile and Motorcycle Sports of China
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Automotive Industry Committee, CCPIT
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“%  Beijing RV Camping and Self-Driving Tourism Association
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China RV & Camping Association
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China Brand RV Alliance
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China Brand Campgrounds Alliance
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Tourism Institute of Beijing Union University
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- Beijing Fu Ling Automotive Technology Development Co., Ltd
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Overwhelming Support from Star Brands
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Exhibitors are from over 10 countries and regions such as Germany, USA, Australia, UK, ltaly, France, Japan,
Korea and China. RV enterprises has broken the record of exhibitor brands along with such rising stars as

Jinghang RV, Brainware, Tangshanfeng xing, Wotu, Tianjinhuimei, Eurise , Huangzu RV, GMC RV, Aiwei, Jianggai,
Anyuan Cloud RV, Sansheng RV, Viking RV, Starship RV to build the feast of RV industry.
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RVs
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RV Chassis
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RV Accessories
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Outdoor Equipment
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Campsite Planning and Management
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Campsite
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Campsite Planning and Management
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Mobile Home
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General Comments on the Fair
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Conclude the exhibition from good to excellent
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Achieve exhibition target
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Conclude the quality of visitors from good to excellent
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Think exhibition will be getting more and more important in future
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Visitors from Home and Abroad to Build the Industry's First Commercial Platform
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Along with the growing passion and need for RV & camping travel as well as outdoor leisure activities, The
15th China (Beijing) International RV & Camping Exhibition has attracted a huge number of industry

experts & RV fans from home and abroad. The 4-day exhibition has attracted 61920 person-time visitors
till the conclusion, which has 13% year-on-year increase.
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By Business Nature

KIHER 55 30/
Timinal Buyers " 0

BE. BEREHIER 7 ] 1 %

RV manufacturers & RV parts or accessories manufacturers
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RV, RV parts and accessories dealer " o
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RV tuning & RV rental enterprise u (o)
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Outdoor products manufacturer ] 0
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Outdoor products dealers 2 " 7 0
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Campsite design, planning and management = (o)
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8 Film, PE, Leisure & Tourism 19 (0]
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Relevant government departments, colleges& universities & associations
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Financial investment companies u 0
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By Geographical Origins
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Northeastern China
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Southwestern China
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By Purpose of Visitors
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Purchase
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Market & product research
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Business Cooperations
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Visiting suppliers
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Participating in Activities
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RV Type Preference of Visitors
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Motorhome
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Trailer
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Camper trailer

MBS

Offroad motorhome
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Price Preference for RVs
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By interested Product Group
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RV chassis
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RV Accessories
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54.3% Outdoor equipment
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Campsite
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General Comments on the Fair
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Conclude the exhibition from good to excellent

13.6%

90% | NEMREFRTHE

Conclude the quality of exhibits from good to excellent
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Conclude the quality of exhibitors from good to excellent
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Accompany Program in Focus
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More than 30 accompany programs were held focusmg on mdustry trend and hotspot to propose indus-
try development.
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Practical, Innovative and Win-win — China Int'l RV & Camping Industry .
e e ST e ) 2 Wang Xudong Lecture: How to Buy a Suitable RV?
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China Campsite Planing , Operation and For-profit Model Lecture on Proper Driving and Maintenance of
Professional Seminar Domestic & Imported RVs
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[GJHHES] Accompany Program
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Lecture on How to Plan a Dream RV Travel RV Family Pets Game

BERRENE BERERERT
RV Family Sports Games RV Family Music Festival
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Rave Reviews
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Charles Cai

President

SHANGHAI YUANYI TESITONG
RV COMPANY, LTD
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This is the first time we make our debut, and it is also our first time to introduce

the Top 1 brand (Tesitong) in the United States to China. Considering from a

commercial point of view, the show held by www.21RV.com can gain the largest

visitors and receive most significant result definitely. Of course, we had some

partners in China before, and they also told us that it would be a best choice

indeed. And we have achieved good results from what we have seen previ-
ously, the benefits of first day is better than what we expected. y

Balix S
F5EE () BEERAE
Yang Keyue

General Manager
Thetford (Shenzhen) Trading Limited
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It is the sixth time since 2012, and it gives me a really big surprise every year,
not just from the scale, visitors quality, but also the manufacturing level of
exhibitors’ products, and the supporting level of the entire supply chain has also
been upgraded by year. This platform is not only for the advocacy and commu-
nication between colleagues in RV industry, but will better convey the RV
consumption concept to the terminal of final customers, and the entire indus-
try will move towards a more prosperous and sounder market only if the
customers are driven.

J
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’ The value of the show lies in that it brings together many campsite owners to
E5F (FAER) CEO W products, search new camp modes and exchange ideas. We have
IR EFIMEmBIRAT RPN organized a targeted film launch titled An Appointment of 77 Days of Films
WELCRVEVIRWIERZIERIR  \ith 77 Camps on the show and the result is pretty good as several camps have

CEO . .
Beijing Lehero Outdoor Products Slgned with us.

Co,, Ltd. )

é )
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It is my third time to attend the camping conference, and | can meet with

RV fans and exchange RV driving experience, driving route and RV equip-
—— ment. This place gathers together all kinds of RVs and talents, so | am very
HRSEE EE happy because | can learn a lot of knowledge and gain experience. 21RV
provides very convenient conditions for campers, so that they can enjoy

free electricity and water here as well as free parking, and can participate in
some activities.

Mr. Lang Camper

J
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This is my second time to participate in the show, displaying more car
models. For me, | am planning to buy a RV in the future to travel all over

the country with my family. www.21RV.com is the best RV platform in the
industry, from which | have access to the information about the RV show.

AR

Visitor




17U Comments from Industry

Re—FH—EIIEA | ERERNS | 21t BIENER, 7
Pl CREEEEEHNERs  BEESNLHIIEZSS | Wiig#H &
BF)., HREENE™E 1080 EEKIIEESES , B
HIEREREF,

The show scale gets bigger and bigger year by year, attracting more and more
exhibitors, and the management of www.21RV.com is becoming more and more

l A | o .

o bees -t =tzses well-organized. | hope that www.21RV.com can hold shows in various places
STRESESRAS across the country, so that we can have more opportunities to participate in,
Shen Wei which is also more favorable for marketing. In addition, I value the southwest

Executive Director & GM market, and we will definitely participate in the show in October and will settle
JIANGSU JINGHANG Automibile
Co., Ltd.

in in Chengdu. y
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BRNABAVARAR |, EEREFIEHARTTH kT,
we have found that customer's consumption concept and understanding of RVS
: are increasing year by year. It is no longer about what a RV is, but how to develop
YER: (HESLLTE your product and what my demands are. The users are making really high
el e ae=er=lisan=l - standards, indicating that the market is mature. The show has changed a lot in
Liu Yujiao terms of the professional level of the organizer and the scale of the show , and

Shlfes G MEnEgE it has not only been recognized by the enterprises in the industry, but is well
S e S praised increasingly by customers or third-party media at home and abroad. y

(\ N o . \
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EH—LEHCRI R, FRETK , EX6+FIEXTA , HIVBEREF
B, &AMk, XTESBNLEANERME , R2&EER
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We have attended the show for 15 years. This time, we mainly want to release
x=2Jk HERNK some own products, such as new Benz products, JF6+ and JF7. We would
RIS ZE R IR AN E] like to display our best and latest products on the platform. 21RV has so many
Guan Jingzhao RV fans, which is the most valuable fortune for the show. Wish RVCHINA better
Sales Director and better future and hope it can keep going as a real benchmark to bring

SR s China's RV course into a benign development like now.
. Ltd. J
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Media Cooperation
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Deep focus from media is the most telling witness of industry influence
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300 cooperate media spread news of the exhibition throughout the entire process.

HIEEK Chief Media Partner ccCv
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